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Due to the individualization of family, their gathering place in a house has been changing from a Living room to a Dining-kitchen.  In

this research, we survey family's communication style in their house.  At the same time, we examine "Center-kitchen" that has the

promotional communicating function for the future fireside place of family.  It is not the most important point if people use Center-

kitchen or not, but its image is, "the space where each family member can have a good communication and has enough space not to

disturb family's activity."  In the family who use Center-kitchen, we can see that everyone naturally help housework, they share the good

time in the kitchen, and having meals together is becoming the most important time for their life.  Center-kitchen hasn't been valued

because people are distressed about arrangements.  Although kitchen is becoming opened-space today, most of people still think it is an

occupied space by housewives or women.  However, since Center-kitchen satisfies people's food-centered life, an influence of physical

aspect is compensated.  It is predicted each family's life style will be diversified from now on, and at the same time, the concept of how

kitchen should be will be variously changed.  We need to notice an importance of choosing the most suitable kitchen for each family.

center-kitchen, communication in a kitchen, food-centered life
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（N=101） K LDK 広さ 明るさ 来客 その他 なし 計

対面LDK 26% 8% 2% 1% 0% 3% 2% 42%

背面LDK 2% 10% 2% 1% 0% 4% 7% 26%

満 側面LDK 0% 4% 0% 0% 0% 1% 1% 6%

背L＋DK 0% 7% 0% 0% 0% 2% 9% 18%

足 側L＋DK 0% 0% 0% 2% 0% 1% 1% 4%

独LD＋K 2% 2% 0% 0% 1% 0% 1% 5%

独L＋D＋K 0% 0% 0% 0% 0% 0% 0% 0%

計 29% 31% 4% 4% 1% 11% 21% 100%

（N=101） K LDK 狭さ 明るさ 来客 その他 なし 計

対面LDK 6% 7% 8% 0% 2% 6% 12% 40%

不 背面LDK 7% 4% 4% 0% 0% 4% 6% 25%

側面LDK 1% 3% 1% 0% 0% 0% 0% 5%

満 背L＋DK 4% 4% 3% 0% 0% 6% 1% 18%

側L＋DK 0% 0% 2% 0% 0% 1% 1% 4%

足 独LD＋K 5% 2% 1% 0% 0% 0% 0% 8%

独L＋D＋K 0% 1% 0% 0% 0% 0% 0% 1%

計 23% 20% 19% 0% 2% 17% 20% 100%

1

0% 20% 40% 60% 80% 100%

１．能率的に作業が出来る

２．LDへの匂い・音が気になる

３．収納場所が少ない

４．常に整理整頓の必要性を感じる

５．開放的な気分になる

６．一般的な間取りではない

７．お洒落な間取りである

８．家族に手伝いを頼みやすい

９．家族の気配を感じやすい

１０．自然に家族との団らんがうまれやすい

１１．皆（友人・客）で料理を楽しめる

１２．ホームパーティーをしやすい

①そう思う ②ややそう思う ③あまり思わない ④思わない
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